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BEEHIVE Label
Labelization Procedure Guidelines

This project has been funded with support from the European Commission. This publication
reflects the views only of the author, and the Commission cannot be held responsible for any use
which may be made of the information contained therein.
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Executive Summary
The BEEHIVE Labelization Procedure Guidelines are prepared in the framework of the so called
BEEHIVE project (www.beehive-erasmusplus.eu). BEEHIVE stands for Building Entrepreneurial
Ecosystems to Enhance Higher Education Value-Added for Better Graduate Employability and the
project’s chief objective is to support the partner institutions involved to transform into entrepreneurial
universities. The BEEHIVE project is funded under the Erasmus+ Programme for Capacity Building in
Higher Education. It addresses the Programme’s regional priority for strengthening of relations between
higher education and the wider economic and social environment through university-enterprise cooperation,
entrepreneurship and employability of graduates
The BEEHIVE Label was created with the aim to empower higher education institutions in Indonesia and
the Philippines to transform gradually into entrepreneurial universities by obtaining a specific quality label
certifying the excellence and efficiency of their university entrepreneurial ecosystems. The BEEHIVE
Label is based on the well-known certification scheme whereby the applying universities in Indonesia and
the Philippine go through an external auditing procedure. The latter uses evidence of self-assessment and
self-reflection collated and collected from the targeted universities.
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1.0. Introduction
As a part of the economy, universities act as open systems linked to society, industry and the public sector.
Key factors of university ecosystems, such as research, policy and practice are in need of a rebuild in order
to meet the needs of students and the job market, and to design a new, innovative academic framework
focused on entrepreneurship.
The BEEHIVE project is an international project focused on building entrepreneurial ecosystems,
specifically in the Asian countries of Indonesia and the Philippines. These entrepreneurial ecosystems
enhance the quality of higher education in Asia, they foster entrepreneurial skills and they increase
employability. The BEEHIVE project partners are developing a new approach that adapts the framework
conditions of the entrepreneurial ecosystems to the academic Asian environment and, consequently,
increases the effectiveness and the creativity of universities.
1.1. A new interconnected university entrepreneurial ecosystem
A new approach has been successfully tested within the framework of the BEEHIVE project. This approach
develops research, policy and practice more effectively in line with the business definition of
entrepreneurial ecosystems.
Numerous business ideas developed within the BEEHIVE Entrepreneurship for All MOOC, derived from
the circular economy business model, which encourages businesses, academia and society to mitigate
climate change. The university entrepreneurial ecosystem is aware that it is important to shift from a linear
model of ‘take-make-dispose’ to a circular one where materials and services have a longer value lifecycle.
The business model of ‘reuse’, demanded by the economy and encouraged by the policy, illustrates the
effective impact of the BEEHIVE project.
The quality of higher education, approved by the BEEHIVE project’s strategic vision, relies on training
models which constitute an open university ecosystem that allows students to be actively engaged in
innovation and creative research programs, and provides the necessary assistance for them to develop their
own start-up ventures. Through the BEEHIVE project’s entrepreneurial approach students learn how to
effectively invest their time, money and expertise in a new entrepreneurial initiative.
Moreover, students have the advantage of a worldwide-connected environment where information is easily
accessed and shared. University ecosystems are hubs where self-reliant innovations are created and where
job creation and economic sustainable development is facilitated.
Therefore, the core challenge of the BEEHIVE project is to promote an academic holistic approach based
on exploiting didactics, academic expertise, industry cooperation and academic connectors, all aimed to
reinforce the strengths and address the weaknesses of universities in Indonesia and the Philippines.
SWOT analysis (Strengths, Weaknesses, Opportunities and Threats) is an essential tool to develop a
longstanding vision or a set of priorities. This is why a SWOT analysis has been embedded in the BEEHIVE
labelization guidelines.
1.2. Entrepreneurship and employability challenges
Higher education is strictly related to the development of employability. Nowadays, many HEIs are
adopting various strategies to connect with the professional world, e.g. adapting their academic curriculum
to match the requirements of the job market. Higher education contributes to economic development,
providing skilled personnel and knowledge production. HEIs must develop innovative solutions to address
graduate employability and entrepreneurship education. It is therefore essential to encourage
entrepreneurial activity among students in order to foster skilled opportunity-orientated entrepreneurs.
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Entrepreneurship development is considered an efficient tool to face the issue of job creation, fostering
innovation-driven economic growth and strengthening international competitiveness.
The labelization procedure guidelines are not just a collection of practical information on how to apply for
the BEEHIVE Label. They also aim to explain the rationale for the BEEHIVE project’s mission and to
encourage other HEIs to share the challenges they face and their strategic vision.
Whether the strategic objectives are openly connected to employability or not, universities have put in place
a range of operational strategies in order to increase employability. These include the following mechanisms
and structures:
• Job placement offices and career services.
• Employer involvement in university governance and teaching.
• Internships, departmental programmes and courses on employability.
• Events for employers to establish informal contacts.
There is a mismatch in quantity and demand for graduates. Employers report that graduates lack the
necessary knowledge and skills. This disparity is likely to become harder to resolve, as technological
disruptions reshape industries and transform the job market. Therefore, it is important to shift from a world
of job seekers to a world of job creators. In addition to academic knowledge, graduates must also possess
soft skills to improve their competencies.
Business careers have become a priority all over the world. Their success depends on the effectiveness of
entrepreneurship education and training, which helps youth develop the entrepreneurial attitude (Wang &
Wong, 2004).
In 2004, the Centre for Higher Education Transformation (CHET) proposed some potential linkages
between higher education, the government and the private sector, which could align the HEIs capacity of
responsiveness to the national socio-economic development agenda:
• Exchange between higher education and the economic sector in the field of academic planning to
ensure that the needs of private businesses and public corporations are comprehensively met
(without undermining the traditional purposes of higher education).
• Collaboration between businesses and HEIs in the research area, especially in science and
technology (without weakening the fundamental knowledge base traditionally provided by higher
education).
• Collaboration in local or regional economic development.
• Knowledge transfer between the two sectors (e.g. academic consultancy to businesses or
professional upgrading of employee skills by higher education).
• Work placements for higher education students (experiential or workplace-based learning).
• Employment of higher education graduates.
1.3. Rationale for the BEEHIVE Label
The BEEHIVE Label is one of the core outcomes of the BEEHIVE project. Inspiring challenges and shared
goals encourage HEIs to join the BEEHIVE project endeavour.
The BEEHIVE Label is awarded to outstanding Asian HEIs that apply for the label and meet the criteria.
The BEEHIVE Label attests the excellence and efficiency of the HEIs entrepreneurial ecosystems, as
recognized by students, other HEIs, corporate leaders and finally by public representatives. The BEEHIVE
Label will empower HEIs, support their modernization processes and increase their competitiveness
worldwide. The end of the BEEHIVE project should not be perceived as a conclusion but rather as a starting
point for additional challenges. In the short and long run, the BEEHIVE Label will contribute to the
development of more qualified knowledge-based societies and economies.
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The activities related to the BEEHIVE Label are included in work package 6 of the BEEHIVE project. The
scope, methodology, procedure and the foreseen impact are included in the guidelines, while a diagnostic
grid and an application form are included as annexes to this document.
The BEEHIVE Label promotes entrepreneurial ecosystems supporting the main missions of HEIs, namely
the ‘Triangle of Knowledge’, i.e. education, research and innovation. Furthermore, the BEEHIVE Label
fosters interrelations among stakeholders from education, research and business. A HEIs entrepreneurial
ecosystem contributes to increasing the employability of graduate students and enhancing research
cooperation and international exchanges. According to the rationale of policy trends, the BEEHIVE project,
through the BEEHIVE Label, strives to make an effective impact on education systems, as well as on
society, the employment market and economic pattern. The BEEHIVE Label attests not only to the quality
of entrepreneurial ecosystems but also to participation in a shared pathway of development, scientific and
business cooperation.
The participating HEIs will become interconnected centres enhancing the interrelations between education,
business and the community. The innovative university concept is close to that of an ‘entrepreneurially
engaged university’, a global civic movement in higher education. It is a role model, motivating policy
makers, increasing public awareness and sustaining civic engagement in HEIs.
The BEEHIVE entrepreneurial ecosystem, signalled by the BEEHIVE Label, contributes to regional
economic growth. The BEEHIVE Label recognizes innovative HEIs connected with the student
community, industry and the public sector. Their research and education follows an interactive model of
innovation rather than a linear one.
This strategic vision is coherent with the latest policies. An entrepreneurial university embraces the
European guidelines concerning the social and economic development through the ‘third mission’ priority
next to the traditional missions of teaching and research. Students are trained to become new professionals
as well as entrepreneurs and start-up founders contributing to economic growth and employability.
Entrepreneurial universities have a greater ability to generate technology. Instead of being just a traditional
source of knowledge, they are now becoming a new source of technology generation and transfer. 'Rather
than only serving as a source of new ideas for existing firms, universities are combining their research and
teaching capabilities in new formats to become a source of new firm formation, especially in advanced
areas of science and technology ' (Dharmasiri, 2017).
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2.0. General Principles
The BEEHIVE Label attests the excellence and efficiency of Asian HEIs’ entrepreneurial ecosystems,
outside and inside the BEEHIVE project. The BEEHIVE Label is mainly focused on assessing the
entrepreneurial features, in particular, on those that can increase the entrepreneurial skills of the students
and support their start-up business ideas. The BEEHIVE Label awards the positive impact on students’
entrepreneurial learning path.
2.1. Reasons for apply for the BEEHIVE Label award
and other activities. The ultimate motivation for this commitment is to create value for the university and
society.
The BEEHIVE Label awards the excellence of the applicant HEIs’ entrepreneurial ecosystems.
For students the BEEHIVE Label identifies:
• Quality of Entrepreneurship Education (qualified professors, instructors and courses).
• Availability of University Entrepreneurial Infrastructure (specific spaces, amenities and services
useful for the development of start-up business ideas).
• Availability of University Entrepreneurial Business Advisors/Mentors (experts in business and
entrepreneurship available to coach and guide students in their entrepreneurial ventures).
• Opportunities to be awarded for Entrepreneurship Merit/Innovation in Research (competitions and
awards available to students that recognize innovative research, ideas and inventions).
• Enhanced employability opportunities (where students can take advantage of their entrepreneurial
skills, university training, mentoring and infrastructure to build their own business or create new
opportunities for existing ones).
For HEIs the BEEHIVE Label identifies the Innovative and Forward-thinking Identity:
• Advanced approach to Education (entrepreneurial features of HEIs, in particular important benefits
that are offered to students to advance their entrepreneurial skills and knowledge and to support
their start-up business ideas).
• Commitment to Entrepreneurship and business cooperation.
• Participation in international project ventures.
2.2. Admissibility criteria
All Asian HEIs outside and inside the BEEHIVE project, which are officially recognised by their respective
countries’ educational authorities are eligible to apply.
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3.0. Objectives and Benefits
The main objective of the BEEHIVE Label is to certify Asian HEIs’ entrepreneurial ecosystems. The
awarding body will assess the value of the HEIs entrepreneurial breakthrough visions and opportunities
available for students, the community and economic growth. Benefits for students consist of immediate
recognition of their respective HEIs’ high quality education with a focus on entrepreneurship. Benefits for
academia consist of international recognition as a forward-thinking university with an entrepreneurial
ecosystem.
3.1. SWOT analysis
STRENGTHS
The BEEHIVE Label meets the needs of all
relevant
stakeholders
involved
in
an
entrepreneurial development. Namely, students,
academics, policy makers, employers and
representatives of the business world and civil
society.

WEAKNESSES
Applying for the BEEHIVE Label is voluntary for
HEIs, and therefore number of applications may be
low.
The awarding body may lack expert knowledge in
evaluating academic environments from an
entrepreneurial point of view.

The BEEHIVE Label is an efficient tool to measure
and identify a HEIs commitment and improvement The BEEHIVE project members may lack interest
in entrepreneurship academic concept.
in promoting the BEEHIVE Label.
The BEEHIVE Label is used as an instrument to
disseminate the concept of entrepreneurship in
general and in relation to the BEEHIVE project
results.
OPPORTUNITIES
The entrepreneurial ecosystems subject embodies a
current trend in society at large and has a great
impact on the public.

Lack of promotion following the end of the
BEEHIVE Project.

THREATS
The overall mistrust towards the authenticity of
new initiatives.

HEIs may only be interested in being included in
A stronger connection between the world of official international rankings.
business and the academic environment can
provide students with more employment Public educational representatives may doubt the
opportunities.
credibility of the BEEHIVE Label and the
awarding body.
The BEEHIVE Label gives the possibility of
vision, testing and launching entrepreneurial type Lack of strategic vision and involving the academic
strategic objectives in each HEI.
sector in public-private partnerships.
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4.0. Certification Procedure
The BEEHIVE labelization procedure is ongoing, with no binding deadline. Asian HEIs can submit an
application form anytime during the academic year.
The BEEHIVE labelization procedure consists of the following three stages:
1. Application form and diagnostic grid submission: HEIs applying for the BEEHIVE Label fill in
the application form and diagnostic grid and submit it to the awarding body.
2. Assessment stage: The awarding body evaluates the applications. If needed, more information may
be requested from the HEI applicant.
3. Announcement and publication of the BEEHIVE Label results: An official assessment report is sent
to the HEI applicant. Provided they meet the criteria, the BEEHIVE Label is awarded. The HEIs
receive recommendations to improve their entrepreneurial ecosystems. A list of the awarded HEIs
is published on the BEEHIVE project website.

9

Project Number 573936-EPP-1-2016-1-BG-EPPKA2-CBHE-JP
5.0. Award Criteria
The BEEHIVE labelization procedure is aimed at awarding the excellence of Asian HEIs entrepreneurial
ecosystems that demonstrate a clear, positive impact on students, offer quality entrepreneurship education
and provide students with support services, infrastructure and environments to develop their entrepreneurial
business ideas.
A. Criterion: Entrepreneurship Education and Promotion
1. Numeral of theoretical and practical entrepreneurship courses in university curricula.
2. Percentage of students enrolled in entrepreneurship courses.
3. Percentage of students enrolled in the BEEHIVE Entrepreneurship for All MOOC.
B. Criterion: Students’ Start-up Support Systems
4. Number of university start-up support/mentoring programmes.
5. Number of university start-up mentors (students to mentor ratio).
C. Criterion: Students’ Start-up Services (Entrepreneurship Infrastructure and Environment)
6. Number of start-up competitions/plenary events (workshops, conferences, pitching events) available for
students to promote business ideas.
7. Number of accelerators/incubators and/or participation in the BEEHIVE accelerator programme.
8. Number of investors/partnerships to support/fund student entrepreneurial initiatives (i.e. business
angels, crowdfunding platforms).
5.1. Diagnostic grid
The diagnostic grid is a tool to measure the excellence and progress in alignment with the entrepreneurial
university model. HEI applicants fill it in based on self-assessment and self-reflection. It assists HEIs in the
process of evaluation of student’s entrepreneurship commitment and the BEEHIVE project’s involvement.
The diagnostic grid aims to evaluate entrepreneurial ecosystems and is designed according to the BEEHIVE
Label. The BEEHIVE Label highlights outstanding HEIs that demonstrate commitment to entrepreneurship
education and start-up assistance.
The diagnostic grid refers to the standards for quality of education and entrepreneurship recognized by HEIs
from a global perspective. The student award criteria addresses entrepreneurial characteristics of the HEIs
and has a positive impact in a student’s perspective. The award criteria assesses all features in the
entrepreneurial ecosystem.
The maximum number of points that can be allocated for each criterion is 3 and the maximum number of
points that can be allocated overall is 24. To be awarded with the BEEHIVE Label a total of 18 points or
more is required.
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BEEHIVE Label Diagnostic Grid
(for more details, please refer to Annex II)
Points
Criteria
A. Entrepreneurship
Education and
Promotion

Description
1
2
3

B. Students’ Start-up
Support Systems

4
5

C. Students’ Start-up
Services

6
7
8

0-1

Number of entrepreneurship courses in the last academic
year
Percentage of students enrolled in entrepreneurship
courses in the last academic year
Percentage of students enrolled in the BEEHIVE
Entrepreneurship MOOC in the last academic year
Number of start-up support/mentoring programmes in
the last academic year
Number of start-up mentors/ mentor to students’ ratio in
the last academic year
Number of start-up competitions or plenary events to
promote business ideas
Number accelerators or incubators - participation in
BEEHIVE Accelerator Programme
Number of investors/partnerships to fund student
entrepreneurial initiatives
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2-3

None or less than 2

2 or more

None or less than 10%

10% or more

None or less than 20%

20% or more

None or inadequate

1 or more

None or inadequate
None or inadequate
None or inadequate
None or less than 2

1 or more
1 or more
1 or more
2 or more
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6.0. Awarding Body, Applicable Fees and Duration
Each European partner country in the BEEHIVE project is represented in the awarding body by an expert
in entrepreneurship, education and business. The awarding body assigns a score to the applicant HEIs
according to the award criteria.
Profiles for the members of the awarding body are available on the BEEHIVE project website. The
awarding body will publish a ranking of the awarded HEIs and present a prize to the highest scorer.
Corporate and public representatives may be involved as external advisors in order to provide a more
qualified certification.
The BEEHIVE Label is valid for 2 years. The awarded HEIs can ask for a renewal no later than three
months after the expiration date. The BEEHIVE Label is assigned together with an evaluation report which
includes a description of strengths and recommendations to improve.
The BEEHIVE labelization procedure is open and free of charge until October 2019 when the BEEHIVE
project comes to the end. After this date the BEEHIVE project will define an application fee for the
BEEHIVE Label certification procedure which will cover expert staff costs.
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7.0. Visualization
The BEEHIVE Label is promoted through the BEEHIVE project partners in paper, digital and event
mediums. All partners will enhance the BEEHIVE Label goals and objectives in their networks,
international projects and web/social network accounts.
A large scale promotional event is scheduled for April 2019 in Indonesia (Jakarta) where the BEEHIVE
labelization procedure will be launched and promoted. Representatives from academia, civil society and
the business sector will engage in discussions on good practices in building sustainable and efficient
entrepreneurial ecosystems. In order to maximise the impact and multiplier effect, the event will also be
available through live streaming.
Through visibility of the event and active engagement of project partners, the BEEHIVE Label, and the
BEEHIVE project itself, will have maximised the impact on target audience. Each partner promotes the
BEEHIVE Label through events, projects, in their networks, during face-to-face meetings and with senior
managers and faculty HEIs.
The BEEHIVE project website has a page dedicated to the BEEHIVE Label. On that page you can find the
labelization procedure guidelines, the application form and the diagnostic grid as well as a list of partners
and supporters.
HEIs, educational networks, industry representatives and the public, are more than welcome to sustain and
disseminate the BEEHIVE venture. Each awarded HEI is an active member of the BEEHIVE Label
promotion.
The potential for innovation and economic development in a knowledge driven society lies in a more
prominent role for the university and in the hybridization of elements from university, industry and
government to generate new institutional and social formats for the production, transfer and application of
knowledge.

13

Project Number 573936-EPP-1-2016-1-BG-EPPKA2-CBHE-JP

Annex 1: BEEHIVE Label Application Form

ERASMUS+ PROGRAMME, KEY ACTION 2
CAPACITY BUILDING IN HIGHER EDUCATION

Building Entrepreneurial Ecosystems to
Enhance Higher Education Value-Added for Better Graduate Employability
(BEEHIVE)

BEEHIVE LABEL
APPLICATION FORM

Name of the university:
Country:
Website of the university:
Name of the respondent providing information on behalf of the university:
Position of the respondent:
Contact data of the respondent (email & telephone):

Dear BEEHIVE Label Applicant Institution,
Thank you for your interest towards the BEEHIVE Label.
Following the receipt of your application submitted online at beehive.label@gmail.com, the awarding body
will initiate an auditing procedure as described in the Labelization Procedure Guidelines. The results of
the assessment will be announced no later than two months following the receipt of your application.
For further information on the procedure, please, refer to http://beehive-erasmusplus.eu/beehive-label/ or
contact us at beehive.label@gmail.com.

Yours Faithfully,
The BEEHIVE Label Awarding Body

14

Project Number 573936-EPP-1-2016-1-BG-EPPKA2-CBHE-JP
Please provide detailed information and data as requested below. Feel free to share any additional relevant
information that may further emphasize and prove your University’s commitment to building sustainable
university ecosystems.

A. Criterion: Entrepreneurship Education and Promotion
No
1. .

Subcriteria
Number of
entrepreneurship courses
delivered in the last
academic year

Reasoning
Please, provide a list and detailed
information of all entrepreneurship
courses delivered at your university
during the last completed academic
year. Please specify the courses’
title and number of credits as well
as the faculties delivering these.
Feel free to add any relevant
information to demonstrate your
university’s strong commitment in
to quality education in
entrepreneurship.

2.

Percentage of students
enrolled in
entrepreneurship courses
in the last academic year

Please provide data in percentages
about the students enrolled in each
of the aforementioned
entrepreneurship courses during the
last completed academic year.

3.

Percentage of students
enrolled in the
BEEHIVE
Entrepreneurship MOOC
during the current
academic year

Please provide the percentage of
students enrolled in the BEEHIVE
Entrepreneurship MOOC during the
current academic year.
Please provide a list of the enrolled
students.

University Data

B. Criterion: Students’ Start-up Support Systems
No
4..

Subcriteria
Number
of
start-up
support/mentoring
programmes in the last
academic year

Reasoning
University Data
Please provide a list of the formal
start-up
support/mentoring
programmes you had in your
university during the last academic
year.

5.

Number
of
start-up
mentors and mentor to
students’ ratio in the last
academic year

Please provide the number of startup mentors you had in the University
in the last academic year as well as
information on mentor/students
ratio.
15
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Be free to add any further relevant
information to demonstrate the
quality of the entrepreneurship
support services provided at your
university.

C. Criterion: Students’ Start-up Services
No
6..

Subcriteria
Number
of
start-up
competitions or plenary
events
to
promote
business ideas

Reasoning
University Data
Please provide the number of startup competitions or plenary events
you organized or are planning at
your university to promote students’
business ideas in the last academic
year or in the near future.

7.

Number
of
accelerators/incubators
and engagement with the
BEEHIVE Accelerator
Programme

Please provide the number of
accelerators/incubators you have at
your university for student start-up
support.
Please provide detailed information
about your university’ engagement
with
BEEHIVE
Accelerator
Programme, if any.

8.

Number
of
investors/partnerships to
fund
students’
entrepreneurial initiatives

Please provide a list and evidence of
investors and/or business partners
that fund and support financially
student start-up initiatives at your
university.

Please provide below any additional comments or remarks you may feel important to share with the
BEEHIVE Label awarding body.
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DECLARATION

I ……………………………………… (NAME, POSITION) hereby confirm that to the best of my
knowledge the information provided in the BEEHIVE Label Application Form on behalf of
……………………………………………….. (NAME OF THE UNIVERSITY, COUNTRY) is
correct.

Signature and stamp:

Name:
Position:
University name:

Date:
Venue:
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Annex II: BEEHIVE Label Diagnostic Grid
A. Criterion: Entrepreneurship Education and Promotion
No

Awarded points
0-1
2-3
There are no or less than 2 There are 2 or more
entrepreneurship courses
entrepreneurship courses
delivered at the
delivered at the
university; overall weak
university; strong
presence and coverage of presence of the
the entrepreneurship
entrepreneurship theme in
theme in the university
the university curricula
curricula

Subcriteria

Reasoning

1. .

Number of
entrepreneurship courses
delivered in the last
academic year

Please, provide a list and detailed information of
all entrepreneurship courses delivered at your
university during the last completed academic
year. Please specify the courses’ title and
number of credits as well as the faculties
delivering these.
Feel free to add any relevant information to
demonstrate your university’s strong
commitment in to quality education in
entrepreneurship.

2.

Percentage of students
enrolled in
entrepreneurship courses
in the last academic year

Please provide data in percentages about the
students enrolled in each of the aforementioned
entrepreneurship courses during the last
completed academic year.

There are no or less than
10% of students enrolled
in entrepreneurship
courses at the university

There are at least 10% of
students enrolled in
entrepreneurship courses
at the university

3.

Percentage of students
enrolled in the
BEEHIVE
Entrepreneurship MOOC
during the current
academic year

Please provide the percentage of students
enrolled in the BEEHIVE Entrepreneurship
MOOC during the current academic year.
Please provide a list of the enrolled students.

There are no or less than
0,5 % of students enrolled
in the BEEHIVE
Entrepreneurship MOOC;
overall weak engagement
with the BEEHIVE
Entrepreneurship MOOC.

At least 0,5 % of the
university students are
enrolled in the BEEHIVE
Entrepreneurship MOOC;
overall strong
involvement in BEEHIVE
Entrepreneurship MOOC.
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B. Criterion: Students’ Start-up Support Systems
No

Subcriteria

Reasoning

4.

Number
of
start-up Please provide a list of the formal start-up
support/mentoring
support/mentoring programmes you had in your
programmes in the last university during the last academic year.
academic year

5.

Number
of
start-up
mentors and mentor to
students’ ratio in the last
academic year

Please provide the number of start-up mentors
you had in the University in the last academic
year as well as information on mentor/students
ratio.
Be free to add any further relevant information to
demonstrate the quality of the entrepreneurship
support services provided at your university.

Awarded points
0-1
2-3
Lack of formal start-up There is 1 or more formal
support/mentoring
start-up
programmes
in
the support/mentoring
university; there are no or programmes
in
the
only occasional voluntary university.
initiatives
of
faculty
members
aiming
to
support individual student
ideas.
Less than 2 start-up There are 2 or more startmentors in the university up mentors in the
are formally assigned with university
formally
start-up mentoring tasks assigned with start-up
and responsibilities.
mentoring
tasks
and
responsibilities.

C. Criterion: Students’ Start-up Services
No

Awarded points

Subcriteria

Reasoning

6.

Number
of
start-up
competitions or plenary
events
to
promote
business ideas

Please provide the number of start-up
competitions or plenary events you organized or
are planning at your university to promote
students’ business ideas in the last academic year
or in the near future.

7.

Number
of Please
provide
the
number
accelerators/incubators
accelerators/incubators you have at
and engagement with the university for student start-up support.
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0-1
There are no
competitions or
events
to
business start-up
the university.

start-up
plenary
promote
ideas at

2-3
There is 1 or more start-up
competitions or plenary
events to promote business
start-up ideas at the
university.

of There
are
neither There is at least an
your accelerator/incubator nor accelerator/incubator
participation in BEEHIVE and/or engagement with
Accelerator Programme.
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BEEHIVE Accelerator Please provide detailed information about your
Programme
university’ engagement with BEEHIVE
Accelerator Programme, if any.
8.

Number
of
investors/partnerships to
fund
students’
entrepreneurial initiatives

Please provide a list and evidence of investors
and/or business partners that fund and support
financially student start-up initiatives at your
university.
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the BEEHIVE Accelerator
Programme.

There are less than 2
investors and/or business
partners that fund and
support financially student
start-up initiatives at the
university.

There are 2 or more
investors and/or business
partners that fund and
support financially student
start-up initiatives at the
university.

